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National IDEA Contest: 7ry, Test & Win!
Win an iPhone 16 Pro

World Consumer Club, a non-profit organisation is promoting an idea contest
to drive memberships to it. Becoming a member is free and it offers several
benefits. We are looking to gather members from across the country.

How to win an Apple iPhone 16 Pro?
All you need to do is sign up first and then you get an exclusive URL and a QR
code which you can share your friends and contacts.
The Idea is for you to put to test.
How many people you can reach out and get them signed up as members.
We pick up a daily winner among new members for a lucky

draw and a Primary Winner is picked up for the day. And from among the oy ¥ s Consumen
30/31 primary winners, one person wins the monthly contest and gets a Gold o v T
Coin. Already 3 persons have won. Xk ~

You can see them at https://worldconsumerclub.com/winners | — E2

Each time a new sign up comes through your referral code, you get another
chance at the Gold Coin draw. The members you referred also get this
opportunity.

Once you login after sign up, you can see your referral code and QR Code at
My Account Menu-> Affiliate Resources
https://worldconsumerclub.com/affiliate-resources

You can also view the people who have signed up through you at
https://worldconsumerclub.com/referred-users

Now, go ahead and put your ideas to maximise your numbers.

Aspiring

influencer?
Or an Influencer
already?
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We shall be displaying the performance of the Top Ten Contestants very soon and shall intimate you by
mail. Keep checking your mail occasionally for updates. Also keep looking at the Daily winners every day.
When a member referred by you becomes a Primary Winner in any day, you will find the name highlighted.

We thank you for signing up with World Consumer Club and we are sure you will enjoy several benefits.
For now, keep pushing the numbers.

There will be a potential to earn about Rs.100/each sign ups during our next phase of releases in Jan 2025.
So gather the most before your contacts are lost to others.

Good luck and good wishes from Team, National Idea Contest.
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World Consumer Club is founded for assisting consumers to take their appreciations and grievances to manufactures, service providers and organizations. We
don’t try to solve every individual problem, but focus on reaching the concerns to the right people so that improvements are made in their respective operations
to prevent unhappy situations with the consumers. It’s the consumer that drives the economy and their welfare is of great importance. Without consumers there
is no business and therefore the importance of consumer satisfaction is paramount. We have observed that every founder and business owner want to have their
consumers happy and their brand value goes up always. But many times, they do not come know about the last mile issues and difficulties faced by the consumers.
That is what we want to improve in the very first phase of our operations. Organizations are listening and taking steps to grasp the challenges and it’s a good sign.
Moving forward we shall be able to reduce the communications and understanding gap between these two very important segments of market. We encourage
every organization to depute a dedicated consumer grievances officer who can receive the inputs from us and initiate remedial measures. These efforts seem to
vastly make a difference to several organizations that we are interacting with. Let us work together to make life easier for the consumers which in turn will greatly
benefit the organizations. Consumers are happy to share their concerns and businesses are glad to receive feedback, which is a great achievement for us to move
forward with confidence. More and more organizations are getting connected with us each day, offering their support.
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Steps to Win:
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. Sign up

. Follow us on Instagram and add a comment on any of the posts.

3. Make messages, creatives or videos (max 1 min) for Instagram posts.
The best will be posted in our official account with credits to you
and tagged to your account. This will give you more reach.

Your entries to be send to contests@worldconsumerclub.com
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4. Make one merchant sign up near where you live ( This details will be
send to you once you begin. This 1s a remunerative activity).

5. And keep referring and get more and more members.

Highest referrer wins the contest.

7. Keep an eye on new announcements regarding the contest progress.
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Terms & Conditions:

Please make sure all sigh ups are authentic and genuine. All prize winners are contacted by mail only.
So please ensure that the mails are checked frequently.

For any clarification, feel free to mail us at india@wotldconsumerclub.com

This is a sample of a display

at a merchant in Bangalore. We Welcome
2 WORLD
1t’s free for the merchant Consiven
. LUB
and is easy to put up. We tareiere
shall share the complete ki e
details soon to you. &%
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